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Corporate profile

MCB International BV is a holding company with group companies 

in the Netherlands, Belgium and Germany. The group companies 

are primarily active as wholesalers and Service Centres dealing 

in metals such as steel, stainless steel, aluminium, copper and brass. 

The holding company and the group companies together form 

the MCB Group.

The MCB Group is continually looking for ways to increase 

added value to both customers and suppliers. Significant added 

value is provided by the ability to fill custom orders in the various 

Service Centres. MCB also carefully tailors its range of products 

to the customer’s specific requirements and offers expert advice 

and creative solutions for the use and processing of products. 

MCB thinks along with its customers, offering quality products 

and a broad range of services, including logistics. The companies 

of the MCB Group play an intermediary role in the production 

and marketing chain by supplying the right materials in the 

right place at the right time. MCB International provides 

centralized facilities whereby the individual group companies can 

benefit from the advantages of scale offered by the MCB Group.

Key figures for 2015

Amounts in thousands of euros

Net sales  585,045

Net profit before non-recurring items  4,217

Non-recurring items:

Other items -1,884

Net profit after non-recurring items 2,333

Net cash flow 22,755

Capital expenditure 3,107

Group equity 124,487

Interest-bearing loan capital 70,430 

Non-interest-bearing loan capital 75,023

Fixed assets  83,144

Current assets 186,796

Average number of employees  847

Corporate profile and key figures
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To the shareholders

We have pleasure in presenting the report of the Board of 

Management, together with the financial statements prepared by 

the Board of Management and approved by the Supervisory Board.

Consultations and decisions

The Supervisory Board convened on six occasions during the 

reporting year. Each meeting considered a number of fixed agenda 

items, including corporate strategy, financial developments, the 

operational and policy plans of the individual group companies, 

acquisitions and any other proposals involving substantial capital 

expenditure. The meeting at which the financial statements were 

discussed was also attended by the external auditor, 

PricewaterhouseCoopers Accountants NV. This meeting also 

considered the report of factual findings. The annual consultation 

meeting of the Supervisory Board with the Works Council of 

MCB Nederland was held on 16 December 2015.

Developments in 2015

The reporting year saw a recovery in demand in the markets in 

which MCB is active. However, price developments in the sector 

were negative for all product groups in 2015. The prices of steel, 

stainless steel and aluminium fell particularly sharply, by 

between 10 and 18 per cent. 

MCB once again achieved improved operational performance in 2015, 

with an enhanced service level and reduced costs. Customer satisfaction 

increased, and MCB’s solidity – which had already reached a historic 

high in 2014 – rose to an even higher level in 2015. This is reflected 

by the financial results. The balance sheet shows a strong position, 

although the profit was wiped out by inventory write-downs. 

Having seen the debt reduction plan through to its conclusion in 2015, 

MCB introduced a new strategic plan which covers the period to 2018. 

Its objective is straightforward: MCB will reaffirm its position 

within the metals and specials supply chain, offering added value 

to all customers and suppliers alike. By virtue of its distinctive 

character and proactive approach, MCB is more than a passive 

intermediary: it is a solid partner which can make a real difference 

for all concerned.  

Report of the Supervisory Board
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Prospects for 2016

Following the restructuring process undertaken over the preceding 

two years, in 2015 MCB made clear choices in shaping its commercial 

strategies for the markets in which it operates, with a view to 

achieving targeted growth. These strategies will be further refined 

in 2016 and will certainly devote attention to e-commerce tools. 

The process of streamlining the internal organization according to 

the LEAN principle will continue in order to reduce costs yet further.

We anticipate moderate economic growth in 2016, accompanied by 

further recovery of demand in all markets that are relevant to MCB.

Financial statements and discharge from liability

PricewaterhouseCoopers Accountants NV has issued an unqualified 

auditor’s report on the financial statements of MCB International BV 

for 2015. These financial statements were discussed at our meeting 

of 28 April 2016, at which it was decided that both the financial 

statements and the proposed profit appropriation would be 

submitted for approval to the General Meeting of Shareholders. 

We therefore advise and request you to approve the financial 

statements for 2015, to discharge the Board of Management from 

liability for its conduct of business, and to discharge the 

Supervisory Board from liability for its supervision during the year.

Word of thanks

The Supervisory Board wishes to thank the Board of Management 

and all employees of the MCB Group for their efforts and 

commitment in 2015. We are confident that MCB will develop 

positively in the years ahead. 

Finally, we would like to mention that Mr A.G. Fortanier was 

appointed as member of the Supervisory Board with effect from 

27 May 2015.

Valkenswaard, 25 May 2016 

The Supervisory Board

E.H.M. van den Assem (Chairman)

W.T.J. Das

G.M.J. van Kempen

A.G. Fortanier (from 27 May 2015)
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In all regions in which MCB is active, the tentative economic 

recovery noted in 2014 continued throughout the reporting 

year, thus supporting further improvement in performance. 

However, raw material prices in all product groups fell sharply 

in 2015. The prices of aluminium, carbon steel and stainless 

steel declined by a margin of 10 to 18 per cent. This is entirely 

due to the economic situation in the emerging countries, which 

has resulted in overcapacity within the metals supply chain. 

For MCB, these price falls necessitated significant inventory 

write-downs in 2015. 

Virtually all planned activities further to the balance sheet 

reduction programme were completed in 2015. The immovable 

property in Eindhoven was sold in October 2015. It was also 

decided to integrate the German back office organization with 

the back office in Valkenswaard. Inventories and processing 

machines have already been integrated into the central back 

office, and in 2016 the sales organization of MCB Deutschland 

will relocate to new premises. The current building will be offered 

for sale. The refinancing process was completed in mid-2015. 

The new financing arrangements have a term of three years.

Further improvement in operational performance was achieved 

in 2015, most notably in terms of reliability of supply, lead 

times and availability of standard products. Overall customer 

satisfaction was even higher than in the preceding year, with 

the number of complaints falling to a new record low. 

The long-term strategy plan for the period 2015-2018 was 

finalized during the first half of the year. The objective is 

straightforward: MCB wishes to reaffirm its position as an 

essential partner to all customers and suppliers in the supply 

chain of standard metals and specials. Rather than acting as a 

passive intermediary, MCB wishes to offer added value 

throughout the chain – from supplier to customer – in the role 

of coordinator and adviser, and to adopt a proactive approach in 

determining with what materials, services, solutions and 

quality it can best serve its customers. In addition to standard 

(customer-specific) materials, MCB therefore also offers 

specialist products and expertise. In short, MCB stands for 

reliability, cooperation and progress.

MCB is a modern organization. Through automation, digitization 

and the efficient use of manpower and machines, MCB is able to 

offer its services at highly competitive prices. MCB therefore 

makes a significant contribution to the long-term competitive 

strength of the manufacturing industry.     

In 2015 we made the first investments in the planned 

e-commerce solutions. We also began planning the realization 

of a fully-automated high-rise warehouse for high-grade long 

products. Within the organization, much attention was devoted 

to safety.

On 1 July 2015 the former CFO was succeeded by Mr E.J.G. van 

Boxtel, who was appointed internally in the context of the 

management development programme. In making this 

appointment, MCB complied with the provisions of the 

Management and Supervision (Legal Entities) Act, which came 

into effect on 1 January 2013. This Act calls for a balanced 

division of seats on the Board of Management and the 

Supervisory Board. MCB International BV aims to comply with 

the provisions of this Act, although it must of necessity attach 

greater importance to the quality of its governance bodies 

(in terms of expertise and experience) than to the gender split.

MCB’s sales value fell slightly from 590.4 million euros in 2014 to 

585.0 million euros in 2015. The sales volume increased by 4 per cent 

to 443,490 tons over the same period. MCB closed the year 2015 

with a pre-tax loss of 2.2 million euros. This includes an amount of 

1.9 million euros in respect of non-recurring items. In addition, 

inventory write-downs amounted to over 10 million euros in 2015.

Report of the Board of Management
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The market in 2015

The upturn in industrial activity worldwide seen in 2014 

continued throughout the reporting year, particularly in those 

sectors which form the focus of MCB’s activities. At the same 

time, 2015 saw a further decline in the prices of raw materials 

and metals. According to analysts of ABN AMRO, this was 

largely due to overcapacity in the steel markets in both Europe 

and China, while global demand for steel remained relatively 

stable in 2015. MCB’s own experience supports this conclusion.

Metal production

In 2015, global steel production decreased by 2.8 per cent to 

1.62 billion tons. According to the Worldsteel Association, only 

one of the top ten steel-producing countries achieved any 

increase in output in 2015. This was India (in third place), 

where production rose by 2.6 per cent to reach 89.6 million tons. 

China’s steel production fell by 2.3 per cent in 2015, but its total 

output of over 800 million tons nevertheless accounted for 

almost half the global steel production. In Europe, steel 

production fell by 1.8 per cent to 166 million tons in 2015. 

However, Dutch steel production rose slightly to 7 million tons, 

an increase of just under 0.5 per cent compared to the 2014 level. 

As in the preceding year, this places the Netherlands in 23rd place 

on the world ranking of steel-producing countries.

According to market analysts of MEPS International 

(Independent Steel Industry Analysts), worldwide production 

of stainless steel in 2015 was almost 41 million tons, 

representing a decrease of 0.5 per cent compared to the record 

high achieved in 2014. The fall in output was largely confined 

to the second half of the year. Although its production of stainless 

steel also showed a slight decline in 2015, China still accounted 

for more than half of the world total. Europe’s stainless steel 

production fell by 2 per cent to 7.4 million tons in 2015. 

The International Aluminium Institute reports a 19.6 per cent 

increase in global aluminium production to reach almost 

58 million tons. In 2015 China was again the primary driver of this 

growth, with Chinese aluminium output rising to 25 million tons. 

European aluminium production also increased in 2015, which 

marked a reversal of the downward trend apparent in 2014. 
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Metal prices

Market research reveals a further decrease in most steel prices 

in 2015. According to ABN AMRO analysts, the global steel price 

fell by an astounding 38.7 per cent. China experienced an 

average price fall of 34 per cent, while metal prices in Europe 

fell by 29 per cent. 

ABN AMRO further reports a worldwide decline in the prices of 

stainless steel and aluminium in 2015. This is in contrast to the 

situation seen in 2014. In China, the price of stainless steel fell by 

19 per cent, while the decrease in Europe was limited to 3 per cent. 

Worldwide, the aluminium price fell by 17.8 per cent in 2015, 

according to the bank. 

Sources: Meps.co.uk, Worldsteel.org, Worldstainless.org, ABN AMRO, CBS
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Positioning and market approach

MCB wants to be an efficient and essential link in the production 

and marketing chain. That is one of the reasons why MCB 

devotes a great deal of attention to innovation, capacity 

building and corporate social responsibility. We also like to 

share our knowledge and skills with our clients and suppliers 

and are eager to join them in looking for solutions that ensure 

a sound and stable future for all concerned. MCB also helps its 

customers remain competitive. MCB constantly sets itself new 

challenges as the markets on which its customers operate are 

extremely dynamic. 

Finally, MCB likes to assist its customers in seeking the best 

possible balance between stock and purchasing levels. This relieves 

customers of an unnecessary burden and enables them to focus 

on their core business. That this customer focus does not go 

unnoticed is borne out by the fact that on 10 March 2016 MCB’s 

Board of Management was presented with the ‘Customer 

Experience Award 2015’ from research agency Integron.

Activities

Innovative, expert and with a focus on total solutions. The 

operational activities of the MCB Group were again firmly based 

on these three core values in 2015. MCB regards them as the key 

to success, as these core values emphasize the quality and 

expertise of the MCB Group and its staff. They provide a firm 

foundation for the further development of the group’s services 

and a product range based on high-quality carbon steel, 

stainless steel, aluminium and high-end engineering metals. 

MCB’s central back office in Valkenswaard is ideally located in 

the heart of the ‘Brainport’ region of South East Brabant. In the 

Brainport region research institutes, suppliers and 

manufacturers work closely together to develop and 

manufacture high-quality products with high export potential. 

Moreover, Brainport is an important European technology 

region and, together with the ports of Rotterdam and Antwerp 

and Amsterdam Airport Schiphol, one of the pillars of the Dutch 

economy. 

From its centre of operations in Valkenswaard, MCB can offer a 

full logistics service to customers in the Netherlands, Belgium, 

large parts of Germany and northern France. 

Integrated complaints management remains one of the 

mainstays of MCB’s quality policy. MCB pursues ongoing 

improvement to maximize the efficiency of all processes and to 

achieve the highest possible level of customer satisfaction. 

Fewer complaints means less time devoted to maintenance, 

repairs or replacement, and hence lower costs. The new system 

provides us with a host of valuable information and 

opportunities for corrective action and has already enabled us 

to make structural performance improvements in the field of 

complaints management. 

Financial developments

For MCB 2015 was a year of further cautious recovery compared 

to previous years. But the prices of raw materials remained 

volatile in 2015, due in part to the overcapacity in the steel 

markets and international economic developments. All product 

groups experienced sharp price falls. Prices fell even further in 

the second half of the year due to the uncertain economic 

conditions in China and other emerging countries. 

MCB’s sales value fell slightly from 590.4 million euros in 2014 

to 585.0 million euros in 2015. The sales volume increased by 4 

per cent to 443,490 tons over the same period.

MCB closed the year 2015 with a pre-tax loss of 2.2 million 

euros. This result includes an amount of 1.9 million euros in 

respect of expenditure on restructuring operations. Thanks in 

part to the implementation of the debt reduction plan, MCB 

realized a positive net cash flow of 22.8 million euros in 2015. 

The solvency ratio further improved in 2015 and increased from 

44.8 per cent at the close of 2014 to 46.1 per cent at the close of 2015.

The fall in the balance sheet total continued in the reporting year: 

after it had declined to 301.5 million euros in 2014, it fell further 

to 269.9 million euros in 2015. This lower balance sheet total was 

the result not only of price falls, but also of the further optimization 

of the operating capital and fixed assets. MCB also pursued a 

balanced investment policy in 2015.
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Risk management

For several years MCB has operated a system of risk management 

and internal control designed to mitigate or obviate the effects 

of any uncertainties. Within the organization, responsibility 

for identifying and managing business risks is devolved to 

various management levels. 

At MCB the business risks fall into three main categories: 

strategic risks, operational risks and financial risks. The main 

strategic risks with which MCB had to contend in 2015 were 

those caused by the continuing overcapacity among metal 

producers and the marked fluctuations in raw material prices. 

Following an analysis in 2014, MCB implemented a package of 

control measures in early 2015 aimed at hedging price risks for 

aluminium and stainless steel with financial instruments. 

Our purchasing and sales policy already takes account of 

f luctuations and provides for measures to hedge the risk. 

This also applies to the main financial risks, i.e. the interest 

rate and exchange rate risks, which are hedged by means of 

appropriately tailored financial instruments. Credit risks are 

controlled through strict compliance with the credit limit 

guidelines and with appropriate use of trade credit insurance.

Communication

MCB’s staff are the face of the organization: it is they who 

communicate with our customers and suppliers. This has been 

the case for over 75 years in terms of personal and telephone 

contact. Internet communication is now increasingly important 

and here, too, MCB’s staff play a crucial role. By offering online 

access to its employees’ expert knowledge, MCB is working to 

achieve ‘thought leadership’. We are reaching out to (potential) 

customers who begin their search for knowledge or materials 

online. For MCB, greater transparency is not a threat but an 

opportunity. Transparency enables us to demonstrate the 

quality of our organization to the market, to cement our 

relationships with existing customers, and to attract new 

business. MCB uses a wide range of resources and channels to 

support its communication strategy. While recognizing the 

importance of modern media, we also remain aware of the 

importance of direct, interpersonal contact. We organize 

various recurring events for customers and other stakeholders 

and also make regular contributions to industry journals.

Internet communication

Although MCB’s customers are not particularly active users of 

social media (with the exception of LinkedIn), almost all use 

internet search engines such as Google. MCB reaches out to 

these ‘searchers’ in various ways. We know, for example, that 

regular publication of articles (blogs) by and about MCB staff 

engenders considerable interest in our company and its 

activities. In the Netherlands, MCB is seen as a pioneer in the 

use of this form of marketing known as ‘inbound marketing’. 

Many organizations have shown a desire to emulate this 

approach, which has its roots in the United States.

In 2015 MCB also used the following online communication 

tools: the BrancheBarometer industry indices (reflecting the 

findings of monthly surveys of specific metal sectors), the 

Marktnieuws newsletter (containing customized information 

on market developments and distributed via email, Twitter and 

Paper.li) and the Quick Scans (digital quarterly reports on 

developments among MCB customers in terms of orders, 

production and investment).

Events

As regards the participation in events the focus is shifting 

away from trade fairs towards events organized by the company 

itself, as these have a stronger communication impact. Examples 

include the MCB Knowledge Days, which are organized several 

times a year to inform clients about specific topics and developments.

Market research

Alongside the above-mentioned industry indices and Quick 

Scans, which are also used as communication tools, MCB 

undertakes various other forms of market research:

• Referrals Meter: At two-monthly intervals, a selection of 

customers are asked one question: how likely is it that you 

would recommend MCB to others? Customers are asked not 

only to give a score but also to explain their score. The 

outcome is used by the Sales Department to improve 

individual customer satisfaction. In 2015 a similar survey 

tool was introduced for Staalmarkt and Hamel.

• Customer Satisfaction Survey: The two-yearly Customer 

Satisfaction Survey was conducted in late 2015. The MCB 

Group received a high score of 8.5 out of 10.

• Customer Panel: Twice a year, a selected group of eight to ten 

MCB Nederland customers ‘with strong views’ are invited to 

discuss current developments, topics and plans. A customer 

panel was also introduced for Staalmarkt and Hamel in 2015. 

In addition to these on-going forms of market research, MCB 

also regularly undertakes one-off research projects examining 

specific topics of relevance to our customers. In 2015, for 

example, we gauged opinions on the ‘customer journey’. 
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Staff

In 2014 MCB formulated its Human Resources (HR) strategy 

for the period 2014 to 2018. This strategy, which took centre 

stage in 2015, sets out the measures to be taken to recruit 

(where necessary) and retain a high-quality workforce enabling 

MCB to respond flexibly to developments and fluctuations, and 

devotes considerable attention to the employability, job 

satisfaction and commitment of all MCB staff. MCB acknowledges 

that its employees are critical for the organization’s success as 

they form the link between the company and its customers. 

In 2015, particular attention was devoted to:

Strategic human resources planning

MCB is keen to retain its leading position in the metals sector 

and its market leadership in the selected focus markets. To do 

so requires a high level of support services. MCB therefore 

devotes considerable attention to its staff, making significant 

investments in their personal and professional development. 

Various training opportunities exist to help our employees 

hone their knowledge and skills. In the interests of business 

continuity, MCB’s HR department has implemented a process 

of strategic human resources planning. In other words: MCB is 

looking ahead. In 2015, an analysis was made to identify 

likely changes to MCB’s workforce and to determine whether 

these changes align with the company’s future requirements. 

The results of this analysis provided input for a number of 

development plans which will guide future HR management 

activities. 

Long-term employability

Like other organizations, MCB must consider the effects of 

demographic and societal trends, such as population ageing 

and the increase in the statutory retirement age, and 

technological developments which demand new skills on the 

part of our staff. The organization – including its employees – 

must be able to move with the times, to embrace new technology, 

and to innovate. It is therefore in everyone’s interests that 

staff remain healthy and vital, and that they continue to derive 

satisfaction from their work. In addition to a proactive 

management of sickness absence, MCB therefore devotes much 

attention to the prevention of sickness absence and reduced 

productivity of staff, with a strong focus on health and safety.

Recognizing the importance of long-term employability, in 

2015 MCB commissioned an external consultancy to conduct a 

full ‘vitality scan’. The findings of this scan provide an accurate 

impression of the vitality, health, employability, motivation, 

job satisfaction and commitment of our staff. MCB will use the 

findings of this vitality scan as input for a new ‘age-aware’ 

HR policy, to be produced, communicated and implemented in 

2016. This focus on long-term employability will enable MCB to 

maximize safety in the workplace, reduce absenteeism, and 

make full use of the skills and competences of its staff.  

Leadership development

Line managers play a key role in helping staff achieve their full 

development potential. MCB sees line managers as ‘coaches’ 

who must be able to instruct, motivate, coach and inspire their 

teams. Teamwork is important: all employees must be able to 

‘connect’ with each other and with the customer. In short, MCB’s 

line managers are responsible for implementing the 

organization’s strategy at the level of day-to-day activities.  

To do so calls for specific skills and competences. In 2015, MCB 

therefore implemented a comprehensive and cohesive 

leadership development programme for line managers and staff 

with management potential. The programme is designed to 

strengthen the skills they need to support and enhance the 

quality of our workforce. The leadership development 

programme will continue in 2016. 

Training and education

In association with the Regional Training Centre (ROC), MCB 

again provided training arrangements to a new group of staff 

members in 2015, enabling them to gain a qualification as a 

Logistics Assistant level 2, a Logistics Team Leader level 3 or an 

Operator level 2. 

In addition, the Logistics and Safety Training Plan announced 

in 2014 was implemented in 2015 and MCB’s drivers received 

‘code 95’ training.
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Corporate Social Responsibility (CSR)

MCB is aware of its role and function within society, and takes 

the responsibility which this entails fully into account in all 

aspects of its operations. MCB Nederland has a strong sense of 

social responsibility. To ensure that its commitment is evident 

to all stakeholders, MCB renewed its CSR Performance Ladder 

(Level 3) certificate in 2015. As one of the auditors remarked, 

“even without a CSR certificate, MCB would be seen as entirely 

socially responsible”. It seems that Corporate Social Responsibility 

is in our genes.

In 2015, MCB entered into partnership with the umbrella 

organization MVO Nederland (CSR Netherlands) with a view to 

stimulating the exchange of knowledge about all aspects of 

Corporate Social Responsibility at the regional level. In 2015 

MCB again contributed to a number of charitable organizations 

and projects.

The CSR Performance Ladder integrates the various aspects of 

corporate social responsibility in the form of clear and 

measurable indicators with regard to their impact on People, 

Planet and Profit. 

People

MCB is keen to allow staff to achieve their full potential. In 

2015, we therefore helped a large number of employees acquire 

a recognized qualification in Logistics. All staff have access to 

the ‘MCB Campus’ training resources, allowing them to increase 

or maintain their knowledge of materials, management, 

personal effectiveness and safety. In the interests of 

transparency and knowledge sharing, the materials science 

course was also opened up to MCB customers in 2015.  

A safety awareness campaign drawing attention to work-

related risks was launched in 2015. The campaign is based on 

the existing Safety Policy Plan and is driven by ideas to 

enhance the health and safety culture at MCB and to reduce 

lost-time injuries to zero within the foreseeable future. As part 

of the campaign, MCB produced a new safety instruction video 

and expanded and further professionalized its training courses.

Planet

Throughout 2015, MCB continued its efforts to reduce adverse 

environmental impact. MCB introduced further ‘smart’ energy 

efficiency measures and reduced waste flows by devoting 

attention to separation at source and the recycling of incoming 

packaging materials. Fuel (diesel) consumption by MCB’s trucks 

was monitored on a daily basis with a view to increasing fuel 

efficiency. Specific driver training and the purchase of new 

Euro 6-rated vehicles have also helped to reduce fuel 

consumption and emissions. 

Profit

One of the CSR performance indicators is ‘good governance’. 

The 2015 CSR certification audit devoted particular attention to 

this point. And the results were positive: according to the auditors, 

MCB has an effective governance structure which clearly benefits 

the organization when it comes to formulating, coordinating 

and implementing new strategic and departmental plans.  

MCB attaches great importance to integrity and openness in its 

business dealings. All MCB’s contracts with suppliers include a 

standard CSR statement in which the supplier undertakes to 

respect the environment and human rights, and to take 

measures to avoid exploitation and child labour.

Similar obligations are imposed on MCB. A growing number of 

customers expect MCB to demonstrate its commitment to 

Corporate Social Responsibility. In 2015, MCB was once again 

able to do so in all areas. A case in point is our contribution to 

various sustainable construction projects. 
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MCB Nederland BV

MCB Nederland BV in Valkenswaard, the Netherlands, is a 

wholesale distributor and service centre dealing in metal tubes, 

profiles, bar and strip material, as well as sheet metal (which 

can be cut to size). All these products are available in various 

quality grades. In addition, MCB Nederland provides services to 

the MCB Group as a whole, particularly in terms of back office 

functions such as purchasing, storage, machining and logistics. 

It has a fully equipped Steel Service Centre for slitting and 

decoiling strip and sheet steel, while processing facilities such 

as the brushing, grinding and coating machines, various 

sawing machines, shears and a shot-blasting and painting 

facility have been centralized at its Production Machining 

Centre. All material can therefore be cut and prepared to the 

customer’s exact specifications. MCB Nederland offers specific 

market and product knowledge at both national and 

international level.

Hamel Metaal BV

Hamel Metaal BV in Almere, the Netherlands, is a specialist 

supplier of metal products. Its extensive range comprises tubes, 

sheet metals, profiles and bar material in aluminium, stainless 

steel, steel, copper and brass, synthetics and plastics, as well as 

high-grade metals, all in various quality grades. Hamel plays an 

important supporting role in certain specific segments of the 

dynamic metal industry. Its extensive customer base includes 

companies in the machining, interior construction, installation, 

luxury yacht and shipbuilding, and offshore industries, to 

which it not only supplies customized materials but also advice 

and information. Customers acknowledge Hamel’s standing as a 

specialist. Through the combination of product range and 

expertise, Hamel assists customers to achieve commercial 

success and ongoing growth.

Staalmarkt Nederland BV

Staalmarkt Nederland BV profiles itself with the slogan, 

‘Personal, expert and close at hand’, and for good reason. 

The Staalmarkt organization consists of ten regional 

stockholding wholesale centres for metal products, synthetics 

and plastics, which focus on providing services to meet the 

specific requirements of customers in their respective regions. 

Each centre is able to undertake a number of simple machining 

processes, or can arrange direct delivery of ready-machined 

products through its network of suppliers. Staalmarkt is then 

responsible for coordinating orders on behalf of its customers. 

Staalmarkt’s customers are drawn from various sectors, 

including industry, business services and the public sector. 

Excellent service, a broad product range, short delivery times, 

flexibility and the personal touch are the key ingredients of 

the successful concept of this organization.

MCB Business & Information Services BV

The MCB Group wishes to be able to respond to changes in the 

business setting as efficiently as possible. MCB Business & 

Information Services BV in Valkenswaard is the group’s 

central referral point for all matters relating to its ICT policy. 

This group company purchases, develops and manages systems 

and applications for the whole group. MCB Business & 

Information Services is also responsible for the creation and 

maintenance of an effective international ICT infrastructure 

and facilitates and implements SAP throughout the Group. 

Centralization of servers, networks and the service management 

function has served to create a stable and reliable operational 

environment. 

Group companies



MCB 17

MCB Belgique S.A./MCB België NV

MCB Belgique S.A./MCB België NV in Awans, Belgium, is a 

wholesale supplier of steel, stainless steel and aluminium, and 

supplies these materials as tubes, sheets, profiles, bars and 

strips, and sheet metal cut to size. Fasteners and welding 

accessories for these products are also supplied. MCB België 

serves Belgium, Luxembourg and France. MétalService, based 

on the successful Staalmarkt concept applied in the 

Netherlands, focuses on meeting the requirements of customers 

within a defined geographic region with a very high level of 

service and personal attention.

Testas

Testas, based in Wommelgem, Belgium, and its French sister 

company TS Métaux have been members of the MCB Group 

since 2008. Testas specializes in non-ferrous metals and is a 

stockholding wholesale distributor of semi-manufactured 

aluminium, stainless steel, copper, brass and bronze products 

and fasteners. The company has its own modern processing 

facilities. Testas strives to provide the most comprehensive 

and highest level of service achievable with respect to the 

distribution of these semi-manufactures. Continuity of 

supply and service, combined with a good price-quality ratio, 

are therefore a high priority.

MCB Deutschland GmbH

MCB Deutschland GmbH in Dormagen, Germany, is a 

wholesaler of aluminium, non-ferrous metals, stainless 

steel and steel. MCB Deutschland offers a wide range of 

products which represent significant added value to the 

customer. In addition to the ‘standard’ products, a number 

of special products for specific customer applications are 

kept in stock and machined. The company profiles itself as 

a major supplier of all product groups, able to supply sheets, 

tubes, profiles and bars from stock. The company’s 

activities are not confined to the immediate area of 

Dormagen: it serves customers throughout Germany and in 

several other countries, who all benefit from a consistent 

one-stop-shop concept.

SM StrukturMetall GmbH & Co. KG

SM StrukturMetall GmbH & Co. KG in Bretzfeld-Schwabbach, 

Germany, is a specialist wholesaler of various types of stainless 

steel sheets (embossed sheets, design sheets, mirror sheets and 

checker plates), as well as stainless steel handrail systems. The 

company has its own rolling facility to produce part of the 

embossed steel plate range in-house. StrukturMetall 

specializes in steel products for very specific applications, and 

offers delivery within twenty-four hours. The company’s 

products are used in construction (interior and exterior 

cladding), lifts, machinery and retail checkouts. The company 

exports a substantial portion of its products to foreign markets, 

particularly in Asia.
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Based on various analyses, including those by market analysts 

of ABN AMRO and ING, we expect cautious growth (of 1 per cent) 

in both industry and the metal processing sector in 2016. The 

analysts are moderately optimistic with regard to developments 

in 2016 in the various sales markets in which MCB operates.

Metal products industry:

A slight growth in volume (1 to 3 per cent) is projected for 2016. 

The metal products industry is likely to benefit from companies’ 

increased willingness to invest, export growth and improved 

conditions in the building and construction sector. But as the 

overcapacity continues, prices will remain under significant 

pressure in 2016.

Machinery industry:

Significant volume growth (> 3 per cent) is expected for 2016. 

Companies’ increased willingness to invest will result in higher 

export sales as well as sales growth in the domestic markets. 

The longer term prospects for the machine and mechanical 

engineering sector also appear good. With high complexity and 

low production volumes, machinery is a product with which 

Dutch companies can compete very effectively in the world markets.

Electrical engineering industry:

Moderate volume growth (of between 1 and 3 per cent) is 

expected in 2016, largely due to the upturn in exports and 

corporate investments. An additional impulse may be seen further 

to ongoing automation of production processes and the use of 

new technologies, such as robotics. Due to international competition, 

however, sales prices are likely to remain under pressure.

Transport equipment industry:

The transport equipment industry is expected to experience 

growth of 2.5 per cent in 2016. 

Building industry:

A significant growth in volume (> 3 per cent) is expected for 2016. 

Although this growth will be seen in all segments, growing 

demand in the residential property market will provide the 

greatest impetus.  

Prospects



Metal production in 2016

Steel consultancy MEPS forecasts a 2 per cent increase in global 

stainless steel production to reach a record high of 42.3 million 

tons in 2016. Production figures in China will also continue to 

show an upward trend, with output of stainless steel expected to 

rise by 1.7 per cent. In Europe, the increase is expected to be in the 

order of 2 per cent, with production rising to 7.3 million tons and 

thus matching the record level achieved in 2014.  

Metal consumption in 2016

Steel consumption in Europe is expected to increase by 1.4 per 

cent to reach just over 150 million tons. 

MCB Group

Following the completion of the balance sheet reduction 

programme in 2015, attention turned to the production of the 

strategic plan for the years ahead. The implementation of this 

plan, which seeks to give the MCB Group an even clearer 

external orientation, will be among the priorities for 2016. The 

implementation of innovative e-commerce concepts forms an 

important component of the plan, as does the construction of a 

new high-rise warehouse for long products. The strategic plan 

lays the basis for further expansion of MCB’s market share in 

various regions. 

Our ongoing pursuit of improvement will of course continue in 

2016. The ‘LEAN programme’ will be rolled out further 

throughout the organization. We have established concrete 

cost control objectives for the coming years. The attainment of 

those objectives will have a significant knock-on effect in 

terms of reliability of supply, quality and the efficiency of the 

services provided by all group companies.

Each MCB Group company has its own clear objectives, the 

attainment of which will help the group as a whole to reaffirm 

its position as a partner offering clear added value to all parties, 

customers and suppliers alike, within the metals and specials 

supply chain.
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Sales and profit projections

We expect demand for metals to increase further in 2016. This 

forecast is based in part on the many conversations we have 

had with customers about their order portfolios and on the 

general outlook of the industries in which we operate.  

We expect the MCB Group to deliver a positive earnings 

performance in 2016. In view of the major cost reductions 

achieved in recent years and the implementation of a balance 

sheet reduction programme, we believe that MCB will be able to 

ensure that the positive operational performance (excluding 

inventory write-downs) achieved in 2015 will be further 

consolidated in 2016. Moreover, we have an excellent delivery 

performance record and receive a high level of customer 

satisfaction. 

We are aware of and will remain mindful of the economic reality 

in which we find ourselves. We will therefore continue to invest 

in the further optimization of our processes and business 

operations with a view to remaining adaptable, creative and 

innovative. 

The volatility of raw material prices continues to call for 

measures which will enable us to remain competitive and to 

limit risks. This has been an important point for attention in 

recent years, and will remain so in 2016.

Capital expenditure

MCB invests in its staff, customers, products and business 

setting. The market demands a high level of service and new 

concepts to increase efficiency at all levels of the chain. MCB 

adapts to market demand and will invest accordingly. We will 

also continue the LEAN programme.

In 2016 the webshop will go live and we will further invest in 

the digitization of the information exchange with customers 

and suppliers and in sales support tools. Finally, the fully 

automated high-rise warehouse for high-grade long products, 

including the associated processing machines, will be 

operational in early 2017.

Word of thanks

The results achieved in 2015 have helped to place the MCB Group 

on an even stronger financial footing. We were able to seize the 

opportunities offered by the recovery of the market in 2015, 

thus helping to secure the organization’s long-term continuity 

and ongoing profitability. It is unfortunate that the sharp 

decline in raw material prices had a negative impact on the net 

profit.

We would like to take this opportunity to thank all customers, 

suppliers and other business partners for placing their 

confidence in MCB throughout the reporting year. The Board of 

Management is particularly keen to express its sincere 

appreciation for the ongoing commitment and loyalty shown 

by all employees of the MCB Group. 

Board of Management

B. Schildkamp (Chairman) 

E.J.G. van Boxtel

Valkenswaard, 25 May 2016


